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Union Bank of the Philippines (UnionBank), a publicly listed universal bank, is at the forefront of shaping the future of banking in the country. Recognized as a digital trailblazer, the 
Bank continues to lead in providing innovative, technology-driven solutions for both retail and corporate clients. Its principal shareholders include Aboitiz Equity Ventures, Inc. (AEV), 
the Social Security System (SSS), and Insular Life Assurance Company, Ltd. (Insular Life). 
 
UnionBank delivers customer-centric products and services through industry-leading platforms such as its highly rated mobile application, UnionBank Online, and its comprehensive 
business banking platform, The Portal. Over the years, the Bank has consistently received recognition from esteemed institutions for excellence in retail banking, digital 
transformation, and organizational culture. 

 

UnionBank Posted Net Income of P3.2 billion in Third Quarter, P6.5 billion Year-to-Date 

Union Bank of the Philippines (“UnionBank”) posted a third-quarter net income of P3.2 billion, an 

improvement of 77% quarter-on-quarter. This brings net income to P6.5 billion for the first nine 

months of 2025.  

Net revenues reached P60.5 billion, up 7.2% year-on-year, primarily driven by sustained growth of 

the consumer business. The Parent Bank’s unsecured consumer loans rose by 16% to P138.5 billion, 

on the back of targeted digital marketing campaigns and strategic portfolio actions. Consumer loans 

continue to comprise a significant portion of the Bank’s loan book, accounting for 60% of total loans 

— nearly triple the industry average. 

Net interest income climbed to P47.5 billion, supported by a 51-basis point improvement in net 

interest margin to 6.4%, among the highest in the industry. This was largely attributed to the strong 

9% year-on-year increase in low-cost CASA deposits, which helped reduce funding costs. The Bank’s 

fee income-to-assets ratio stood at 1.3%, more than double the industry average. 

Operating expenses totaled P35.5 billion. This is aligned with continued investments in customer 

acquisition, service delivery, client engagement, and improving operational efficiency — key pillars 

in the expansion of both consumer and institutional banking franchises.  

Credit costs dropped to P4.0 billion in the third quarter, down by P2.0 billion quarter-on-quarter, 

pointing to improvement in asset quality. With stronger asset quality, higher coverage, and solid 

capital ratios, the Bank is well positioned to support future business expansion. 

“This quarter’s results keep us on track towards our growth outlook. The Bank will continue to build 

on the progress made in strengthening operational resiliency and reinforcing the balance sheet. 

Credit costs have stabilized while portfolio quality continues to improve. Combined with strong 

topline momentum, these developments position UnionBank for a positive growth trajectory in the 

future,” said Manuel Lozano, Chief Financial Officer. 


